STRATEGIC SEO CONTENT
CREATION

Introduction

This prompt pack provides actionable Al prompts designed to
help content creators, marketers, and SEO specialists create
high-performing blog content that ranks well in search engines
while engaging human readers. The prompts are strategically
organized to guide you through the entire content creation
lifecycle—from finding rank-worthy topics and crafting
well-structured outlines to writing engaging content, optimizing
on-page elements, and promoting your published work.

By leveraging these Al prompts effectively, you can transform
your approach to content creation, developing blog posts that
satisfy both search algorithms and user intent. Each prompt is
designed to help you implement data-driven strategies that
increase your content's visibility, engagement metrics, and
conversion potential.



CATEGORIES OF PROMPTS

Finding Rank-Worthy Topics and Keywords

Audience Pain Point Analysis

1.

Act as an SEO researcher specializing in audience analysis.
Help me identify the exact language and search queries my
target audience uses when looking for solutions to their
problems. Analyze these pain points and transform them into
potential seed keywords using verb-noun structures. My
target audience is [describe your audience profile], and they
typically struggle with [mention general problem areas].
Please provide at least 10 potential seed keywords based on
likely search behavior.

Competitor Topic Gap Analysis

2.

Act as an SEO content strategist. Analyze the top 5
competitors in my niche to identify content gaps | could fill.
For each gap, suggest a potential topic, primary keyword,
search intent, and why this represents an opportunity. My
niche is [describe your industry/niche], and my competitors
include [list competitors]. Please prioritize opportunities
where the competition appears to be underserving the
audience's needs.



Search Intent Classification

3.

Act as an SEO search intent specialist. For the following list
of keywords I'm considering targeting, classify each one by
search intent (informational, navigational, transactional, or
commercial investigation). Then recommend the most
appropriate content format and approach for each. Here are
my keywords: [list 5-10 keywords]. For each
recommendation, explain your reasoning based on what
users are truly seeking.

SERP Feature Opportunity Finder

4.

Act as an SEO SERP analyst. For these potential target
keywords [list 3-5 keywords], identify which SERP features
(featured snippets, People Also Ask, knowledge panels, etc.)
currently appear in search results. Then suggest how | could
structure my content to potentially capture these features.
Include specific formatting recommendations and content
elements | should incorporate.

Keyword Difficulty Assessment

S.

Act as an SEO competitive analyst. Evaluate the following
keywords [list keywords] against my site's current authority
metrics. My domain has a Domain Authority of [number] and
has been established for [time period]. For each keyword,
recommend whether | should pursue it now, save it for later,
or avoid it altogether based on ranking difficulty and my
site's competitive position.



Content Brief Template Creator

6.

Act as an SEO content director. Create a comprehensive
content brief template for my article on [topic/keyword].
Include the primary keyword, search intent analysis,
recommended word count based on current SERP leaders,
suggested heading structure with H2s and H3s, required
statistics or sources, internal linking opportunities, and
success metrics. The brief should serve as a complete
roadmap for creating content that can compete for top
rankings.

Content Gap Scorecard Generator

7.

Act as an SEO content strategist. Create a keyword
opportunity scorecard for these potential topics [list
topics/keywords]. For each, analyze and score (1-5) based
on: search volume relative to my niche, difficulty level,
business value, content freshness opportunity, and SERP
feature potential. Then prioritize which topics | should
pursue first based on the combined scores and explain your
reasoning.



Creating Effective Content Structure

Strategic Heading Hierarchy Creator

8. Act as an SEO content architect. Create a complete heading

hierarchy (H1-H4) for my blog post targeting [primary
keyword]. The structure should align with search intent,
incorporate relevant secondary keywords naturally, and
follow a logical progression that keeps readers engaged
while thoroughly covering the topic. Include
recommendations for the optimal heading length and
keyword placement strategy.

Table of Contents Optimizer

9.

Act as an SEO user experience specialist. Design an
optimized table of contents for my long-form article on
[topic]. The article is approximately [word count] words long.
Structure the TOC to improve navigation, highlight key
sections for skimmers, and maximize potential for featured
snippets. Include anchor link naming recommendations and
explain how this structure supports both reader experience
and search optimization.

Introduction Formula Template

10. Act as an SEO copywriter specializing in high-converting

introductions. Create three different introduction templates
for my article about [topic] targeting [keyword]. Each
introduction should follow one of these proven formulas:
Problem-Agitate-Solve (PAS), Story-based hook, or Startling
Statistic opener. Each introduction should be 100-150 words,



include the target keyword naturally, and compel readers to
continue reading while signaling relevance to search
engines.

Section Transition Generator

1. Act as an SEO content flow specialist. Create 10 transition
sentences or phrases | can use between the major sections
of my blog post about [topic]. These transitions should
maintain thematic relevance, guide readers logically through
my argument, and include semantic variations of my target
keywords where natural. Categorize these transitions by the
type of relationship they establish (contrast, continuation,
causation, etc.).

Content Pattern Interrupt Designer

12. Act as a content engagement strategist. Design 5 different
pattern interrupts | can place throughout my 3,000-word
blog post about [topic] to reset reader attention and reduce
bounce rates. For each pattern interrupt, explain where it
should be placed, what format it should take (callout box,
interactive element, image suggestion, etc.), and how it
supports both reader engagement and the overall SEO goals
of the piece.

Skimmable Content Formatter

13. Act as a content readability expert. Transform this draft
section about [paste section] into a highly skimmable format
optimized for both readers and search engines. Break down
long paragraphs, add bulleted lists where appropriate,
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suggest subheadings, and highlight key points that could be
formatted as pull quotes. Maintain all the original information
while making it more digestible for online readers.
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Writing Engaging Content That Ranks
Storytelling Framework Selector

14. Act as a content storytelling specialist. Analyze my topic
[describe topic] and target keyword [keyword] to
recommend the ideal storytelling framework that would work
best based on search intent and audience needs. Choose
from Problem-Agitate-Solve (PAS), Before-After-Bridge
(BAB), Hero's Journey, Inverted Pyramid, or
Data-Story-Insight-Action (DSIA). Explain why this
framework is the most effective for my specific topic and
provide a template outline | can follow when writing.

Reader Persona Voice Matcher

15. Act as a content personalization expert. Create content
snippets in three different voice styles that would resonate
with my target audience for [topic]. My audience consists of
[describe audience demographics, experience level, and
content preferences]. For each voice style, write a sample
paragraph that incorporates my target keyword [keyword]
naturally while maintaining the appropriate tone and
language complexity for my readers.

Readability Enhancer

16. Act as a content readability specialist. Analyze this draft
section [paste section] and optimize it for online readability
while maintaining SEO value. Adjust the content to achieve a
Flesch Reading Ease score of at least 60, keep sentences
under 20 words on average, use active voice, and organize



ideas with a clear hierarchy. Preserve all key points and
keywords while making the content more digestible.

Semantic Keyword Enrichment

17. Act as an SEO semantic content expert. Analyze my primary
keyword [keyword] and identify 15-20 semantically related
terms, entities, and concepts that should be naturally
incorporated into my content to demonstrate comprehensive
topic coverage to search engines. For each suggestion,
explain how it relates to my main topic and where it might
naturally fit in my content structure.

E-E-A-T Signal Enhancer

18. Act as an E-E-A-T (Experience, Expertise, Authoritativeness,
Trustworthiness) optimization specialist. Review my draft
article [paste article or summary] and suggest specific ways
to strengthen E-E-A-T signals throughout the content.
Recommend credible sources to cite, explain how to
demonstrate subject matter expertise, suggest trust-building
elements to include, and identify opportunities to showcase
firsthand experience with the topic.

Featured Snippet Optimizer

19. Act as an SEO featured snippet specialist. For my target
keyword [keyword], analyze the current featured snippet in
Google (if any) and design content specifically formatted to
capture or replace it. Provide the exact formatting, word
count, structure, and content elements | should include to
maximize my chances of earning this position. Explain why



your recommended approach aligns with what Google is
currently favoring for this query.

FAQ Section Generator

20. Act as an SEO FAQ specialist. Using the People Also Ask
questions currently showing for my target keyword
[keyword], create a comprehensive FAQ section for my
article. For each question, write a concise, informative
answer (50-75 words) that directly addresses the query

while incorporating relevant keywords naturally. Format this

section with proper schema markup recommendations for
optimal search visibility.
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Optimizing On-Page Elements
Title Tag and Meta Description Generator

21. Act as an SEO on-page optimization specialist. Create 5
different title tag and meta description combinations for my
article about [topic] targeting [keyword]. Each title should be
under 60 characters, include the primary keyword near the
beginning, and have a compelling click trigger. Each meta
description should be under 155 characters, include the
primary keyword, and contain a clear value proposition and
call to action. Explain the strategy behind each variation.

URL Structure Optimizer

22. Act as an SEO technical specialist. Suggest the optimal URL
structure for my new article targeting [keyword]. Provide 3
different URL options that follow SEO best practices,
maintain keyword relevance, and support user experience.
For each option, explain the pros and cons and recommend
which one would be most effective for both search visibility
and user clarity.

Image Optimization Guide

23. Act as an SEO visual content specialist. Create a complete
image optimization plan for my article about [topic]. Include
recommendations for the ideal number of images, types of
visuals that would support the content, specific guidelines
for file names, alt text templates that incorporate relevant
keywords naturally, caption strategy, and image placement
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within the content to maximize both user engagement and
search visibility.

Schema Markup Generator

24. Act as a technical SEO schema specialist. Based on my
content about [topic], recommend the most appropriate
schema markup types to implement. For each recommended
schema type, provide the exact JSON-LD code | should use,
with placeholders indicated for my specific content. Explain
how each schema type might benefit my search visibility
and what rich results it could potentially enable.

Internal Linking Strategy

25. Act as an SEO internal linking specialist. Analyze my site
structure and develop a strategic internal linking plan for my
new article about [topic]. Identify existing pages on my site
that should link to this new content, suggest anchor text
variations for these links, and recommend relevant pages
this new content should link to. Explain how this linking
strategy strengthens my site's topical clusters and
distributes link equity effectively.

Core Web Vitals Optimization Checklist

26. Act as a technical SEO performance specialist. Create a
comprehensive checklist for optimizing my content's Core
Web Vitals. Include specific recommendations for improving
Largest Contentful Paint (LCP), Interaction to Next Paint
(INP), and Cumulative Layout Shift (CLS). For each metric,
provide actionable steps tailored to my content type [blog
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post/product page/landing page] and prioritize them by
potential impact and implementation difficulty.

Mobile Optimization Audit

27. Act as a mobile SEO specialist. Create a comprehensive
mobile optimization audit template for my content. Include
checkpoints for responsive design elements, touch-friendly
navigation, content prioritization for small screens, font size
and readability considerations, and mobile-specific user
experience factors. For each checkpoint, explain why it
matters for both search rankings and user engagement on
mobile devices.
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Content Promotion and Link Building
Content Promotion Calendar

28. Act as a content promotion strategist. Create a 30-day
promotion calendar for my newly published article about
[topic]. Include specific actions for each day across owned
media, social channels, email, community engagement, and
outreach opportunities. For each activity, suggest the ideal
format, timing, and messaging approach to maximize
visibility and engagement without appearing repetitive or
spammy.

Content Repurposing Strategy

29. Act as a content repurposing specialist. Develop a
comprehensive plan to transform my blog post about [topic]
into at least 10 different content formats for promotion. For
each format (social media, email, video, infographic, etc.),
specify which sections of the original content would work
best, how to adapt the messaging for the platform, and the
unique value proposition for that format. Include a
recommended publishing schedule to maximize impact.

Link Building Outreach Templates

30. Act as an SEO outreach specialist. Create 5 different email
templates for link building outreach for my article about
[topic]. Each template should target a different outreach
scenario (resource page inclusion, broken link replacement,
expert contribution mention, statistical reference,
complementary content, etc.). Include subject line
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variations, personalization placeholders, and follow-up
sequences. Explain the strategy behind each template.

Semantic Proximity Link Prospecting

31. Act as an SEO link building strategist. Using the concept of
semantic proximity, identify 5 topical areas closely related to
my content about [topic] that would make ideal link
prospecting targets. For each area, explain why sites
covering these topics would find my content relevant,
suggest search operators to find these sites, and
recommend specific value propositions | could use when
reaching out to them.

Broken Link Building Opportunity Finder

32. Act as an SEO broken link specialist. Create a step-by-step
process | can follow to identify broken link building
opportunities for my content about [topic]. Include specific
search operators, tools to use, filtering criteria, and a system
for prioritizing the most valuable targets. Provide a template
for organizing the opportunities | find and a decision
framework for determining which ones to pursue first.

Social Share CTR Optimizer

33. Act as a social media optimization specialist. Create 10
different social media post templates for promoting my
article about [topic] across different platforms. For each
template, include headline variations, description options,
hashtag recommendations, and suggestions for visual
elements that would increase click-through rates. Explain

15
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how each template is optimized for the specific platform and
audience behavior.
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Content Performance and Iteration
Content Performance Dashboard Designer

34. Act as an SEO analytics specialist. Design a comprehensive
content performance dashboard for tracking the success of
my blog posts. Include the essential metrics | should
monitor, recommended data sources, ideal tracking
frequency, and specific KPlIs for different content types.
Explain how to interpret various metric combinations to
identify specific improvement opportunities and when to
trigger content updates.

Content Decay Detector

35. Act as an SEO content audit specialist. Create a systematic
process for identifying content decay across my blog.
Include specific metrics to monitor, threshold values that
signal decay, a prioritization framework for addressing
declining content, and a decision tree for determining
whether to update, merge, or redirect underperforming

pages. Provide a template for tracking content health over
time.

Quarterly Content Refresh Planner

36. Act as an SEO content maintenance specialist. Develop a
quarterly content refresh strategy for my blog with
approximately [number] published articles. Include a
systematic approach to auditing existing content, criteria for
selecting which pieces to update, a checklist of elements to
refresh (statistics, examples, internal links, etc.), and a
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method for measuring the impact of these updates on
search performance.

Content Consolidation Analyzer

37. Act as an SEO content consolidation specialist. Create a
framework for identifying content consolidation
opportunities across my site. Include questions to determine
when articles should be merged, criteria for selecting the
primary URL to maintain, a process for preserving valuable
elements from each piece, and technical implementation
steps to ensure proper redirection and SEO value
preservation.

User Behavior Insight Generator

38. Act as a user experience analytics expert. Create a
comprehensive guide for analyzing user behavior data to
improve my content's performance. Include specific metrics
to monitor in Google Analytics, heatmap insights to look for,
scroll depth patterns that indicate content issues, and how
to correlate these behavioral signals with search ranking
changes. Provide a template for documenting these insights
and translating them into specific content improvements.

A/B Testing Strategy for Content Elements

39. Act as an SEO experimentation specialist. Design an A/B
testing strategy for optimizing key elements of my content.
Include test ideas for headlines, introductions, content
formats, call-to-action placements, and internal linking
patterns. For each test, specify the hypothesis, variables to

18



modify, metrics to track, required sample size, and how to
implement the winning variation without negatively
impacting SEO performance.

Content Team Workflow Optimizer

40. Act as a content operations specialist. Design an optimal
workflow for my content team to create high-ranking blog
posts. Map out each phase from research to promotion,

identify the responsible roles for each step, specify the key

deliverables and quality checkpoints, suggest appropriate
tools, and highlight critical transition points between team
members. Include a sprint planning template and daily
schedule for maximum efficiency.
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Advanced Content Strategy
Pillar-Cluster Content Strategy Developer

41. Act as a content architecture strategist. Design a complete
pillar-cluster content strategy for my site focusing on [topic
areal. ldentify 3-5 potential pillar content pieces, 8-12
cluster content ideas for each pillar, and explain how they
should link together to establish topical authority. Include
recommended word counts, content formats, and
publication sequencing to maximize SEO impact.

Competitor Content Teardown Analyst

42. Act as an SEO competitive intelligence specialist. Perform a
detailed teardown of my competitor's highest-performing
content piece at [URL]. Analyze its structure, word count,
heading hierarchy, keyword usage, media elements, internal
linking patterns, and user engagement features. Then
recommend specific ways | could create content that serves
the same search intent but provides superior value and user
experience.

Search Algorithm Update Response Planner

43. Act as an SEO algorithm specialist. Create a response plan
for when a major search algorithm update impacts my
content performance. Include a process for identifying
which content was affected, analyzing patterns across
impacted pages, prioritizing fixes based on business impact,
and implementing changes that align with the likely focus of
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the update. Provide a template for documenting before/after
metrics to verify recovery.

Content-Driven Lead Generation Strategist

44. Act as a content-to-conversion specialist. Analyze my
content about [topic] and develop a strategic plan for
optimizing it to generate qualified leads. Include
recommendations for strategic call-to-action placements,
content upgrades that would entice downloads, progressive
engagement elements, and how to balance conversion
optimization with SEO performance. Provide examples of
how to naturally integrate these elements without disrupting
the user experience.

Multi-Intent Content Strategist

45. Act as a search intent optimization specialist. For my target
keyword [keyword] that shows multiple intent types in
search results, design a content strategy that satisfies these
diverse needs. Explain how to structure a single piece to
address different intents or whether to create separate
content pieces. Include specific recommendations for
content elements, formatting, and internal linking to serve
users regardless of their specific intent variant.
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Implementation Strategy

How to Use These Prompts Effectively

1.

Start with the End in Mind: Before using any prompt, clearly
define your content goals. Are you trying to rank for specific
keywords, increase engagement, generate leads, or
establish thought leadership? Different goals require
different prompt combinations.

Follow the Content Creation Lifecycle: These prompts are
organized to follow the natural content creation process.
Begin with the topic research prompts, then move to
structure, writing, optimization, promotion, and finally
performance analysis. This sequential approach ensures you
build a solid foundation before moving to the next stage.

Customize the Prompts: Each prompt contains placeholders
where you should insert your specific information. The more
context you provide (about your audience, industry,
competitors, etc.), the more tailored and valuable the Al's
response will be.

Combine Related Prompts: For complex content projects,
use multiple prompts in sequence. For example, start with
"Audience Pain Point Analysis" (Prompt 1), then use those
insights with "Content Brief Template Creator" (Prompt 6),
followed by "Strategic Heading Hierarchy Creator" (Prompt
8).

Iterate Based on Results: Use the performance analysis
prompts regularly to identify what's working and what isn't.
Then return to earlier prompts to refine your approach based
on real-world data.
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Creating Your Content Flywheel

To maximize the effectiveness of these prompts, implement them
as part of a continuous content flywheel:

1.

Research Phase (Week 1)

- Monday: Use Prompts 1-3 to identify and validate potential
topics

> Tuesday: Use Prompts 4-5 to assess competition and
opportunities

- Wednesday: Use Prompts 6-7 to create comprehensive
content briefs

- Thursday-Friday: Review and refine briefs based on team
feedback

Creation Phase (Week 2)
- Monday: Use Prompts 8-13 to develop content structure

-»> Tuesday-Wednesday: Use Prompts 14-20 to write engaging,
SEO-friendly content

> Thursday: Use Prompts 21-27 to optimize all on-page
elements

- Friday: Final review and preparations for publishing

Promotion Phase (Weeks 3-4)
- Implement promotion strategy using Prompts 28-33

- Begin monitoring initial performance metrics

23



4. Analysis & Iteration Phase (Ongoing)

> Use Prompts 34-39 to track performance and identify
improvement opportunities

- Implement content refreshes and updates based on data

- Use insights to inform your next content cycle

By following this systematic approach, each piece of content
informs and improves the next, creating a sustainable system for
producing high-ranking, high-performing content.

24



Measuring Success

To ensure these prompts are delivering value, establish clear
metrics for each stage of your content lifecycle:

1.

Research Success: Measure the quality of your topic
selection by tracking how many of your targeted keywords
show ranking improvements within 90 days

Structure Success: Monitor user engagement metrics like
average time on page, scroll depth, and bounce rate to
evaluate how well your content structure serves readers

Writing Success: Track social shares, comments, and
backlinks as indicators of content quality and resonance

Optimization Success: Use Core Web Vitals scores and
technical SEO audits to verify on-page optimization
effectiveness

Promotion Success: Measure referral traffic, social
engagement, and earned backlinks resulting from your
promotion efforts

Overall Performance: Track organic traffic, conversions,
and revenue attribution from your content over time

By consistently applying these prompts and measuring their
impact, you'll develop a powerful, data-driven content creation
system that consistently produces blog posts that rank well and
deliver real business results.
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CONCLUSION

Remember that SEO success doesn't happen overnight. Commit
to this process for at least three months before evaluating its
effectiveness, and continue refining your approach based on
performance data. With persistence and strategic application of
these prompts, you'll build a content library that dominates your
niche in search results.
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