INTRODUCTION

You've felt it before.

That gut punch when you read your Al-generated copy and
think: "This sounds like garbage."

Too polished. Too corporate. Too... nothing.

Here's what's happening: Al learned to write by reading
millions of bland business blogs and corporate websites. It
writes like a committee. Safe. Boring. Forgettable.

But here's the secret: The problem isn't the Al tool. It's how
you're using it.

Think of Al like a talented new hire who has zero clue what
your brand sounds like. Your job? Train them. Small tweaks to
your prompts create massive shifts in output quality.

No prompt engineering degree required.

This guide hands you 13 concrete prompt adjustments that turn
robotic Al slop into authentic brand voice. These aren't
theories. They're battle-tested tweaks you can use in your next
prompt right now.

Let's go.



1. REPLACE "WRITE ABOUT"
WITH "YOU'RE A [SPECIFIC
ROLE]"

Stop asking Al to "write about" anything. Give it an identity
instead.

"Write about email marketing tips" gets you generic
business-speak. But "you're a snarky fithess coach who hates
BS" gets you a sharp, distinctive voice. The vocabulary
narrows. The tone sharpens. The personality emerges.

Why? Al tools are trained to adopt personas. A therapist talks
differently than a drill sergeant. An accountant sounds nothing
like a skate shop owner.

Try this: Compare "write about productivity" versus "you're a
burned-out startup founder who learned productivity the hard
way."

See the difference?

The second one Kills corporate jargon instantly. It forces a
personal, battle-tested perspective. The more specific your
role, the more distinctive your output. Don't say "marketer." Say
"B2B SaaS marketer who's tired of growth-hack nonsense."



2. FEED Al YOUR ACTUAL
CUSTOMER LANGUAGE
SAMPLES

Your customers already know how to talk about your product.
Better than Al ever will.

Pull up reviews. Open your support inbox. Grab Reddit
comments. Screenshot testimonial emails. Then paste 3-5 real
examples directly into your prompt: "Mirror the language style
and phrases from these customer samples."

This is powerful.

Al stops guessing what "authentic voice" means. It copies the
exact vocabulary your audience uses. If customers say "finally
made this click for me" instead of "facilitated comprehension,"
Al learns that pattern.

You're amplifying the voice that already exists in your customer
conversations. Real people don't say "leverage synergies."
They say "this actually worked."

Feed Al those real phrases. Your copy will sound less like
marketing. More like conversation.



3. SPECIFY THREE WORDS
YOUR BRAND WOULD NEVER
USE

Banning words shapes the voice faster than anything. Most
brands know what they hate. Corporate buzzwords like
"synergy." Overused modifiers like "revolutionary." Vague
promises like "world-class."

Al loves these words. They're everywhere in its training data.
So tell it explicitly: "Never use 'leverage,' 'synergy,' or
‘game-changing’ in this output."

Watch what happens. Al searches for stronger alternatives.
"Leverage our platform" becomes "use our tool too."
"Game-changing solution" becomes concrete benefits.

Constraints force creativity. When you eliminate easy,
overused options, Al works harder. You get a fresher language.
Clearer communication.

Start with three words you personally hate in marketing copy.
Add them to every prompt. Your voice becomes more
distinctive by avoiding what everyone else defaults to.



4. ADD "USE CONTRACTIONS
AND SENTENCE FRAGMENTS"
TO EVERY PROMPT

Formal grammar Kkills conversational tone.
Fast.

Al defaults to complete sentences with proper structure. But
humans don't talk that way. We use contractions. We drop
words. We write fragments.

Because that's how natural speech flows.

Add this instruction: "Use contractions and allow sentence
fragments."

"You will not believe this" becomes "you won't believe this."
"That is precisely the point" becomes "that's exactly it."

The copy loosens up immediately.

Fragments add rhythm. They create emphasis. See what | did
there?



Research shows conversational writing increases
comprehension and trust. Readers don't feel marketed to. They
feel like they're getting advice from someone real.

Add this to your prompt template. Make it automatic. Your copy
will sound less like a textbook. More like a conversation.



5. REQUEST "'SHOW, DON'T
TELL" WITH CONCRETE
EXAMPLES

Abstract descriptions make eyes glaze over.

"Improved productivity" or "better results" isn't wrong. It's just
boring. Nobody remembers vague benefits. People remember
specific stories that paint pictures.

Change your prompt from "explain the benefits" to "show me
three specific scenarios where someone uses this product.”

Instead of "this tool saves time," you get "a freelancer cuts
proposal writing from 3 hours to 45 minutes."

That's the difference between forgettable and memorable.

Al can do this well when you push it. It just defaults to abstract
language because that's easier. Force specificity. Demand
examples, scenarios, or before-and-after situations. Ask for
numbers. Request details.

The more concrete you make Al get, the more vivid your copy
becomes. Readers don't connect with concepts. They connect
with situations they recognize.



6. INCLUDE YOUR BRAND'S
UNIQUE METAPHORS OR
CATCHPHRASES

Every distinctive brand has signature phrases.

Maybe you call your audience "builders" instead of
"entrepreneurs." Maybe you refer to quick wins as "small bets."
These linguistic fingerprints make your voice recognizable.

But Al doesn't know these patterns unless you tell it.

Include them directly: "Use the phrase 'small bets' when
referring to low-risk experiments" or "call the audience
'‘builders' throughout."

Al will weave these phrases naturally into output.

This compounds over time. The more consistently you use
signature language, the more it becomes associated with your
brand. People recognize your content before they see your
name.

That's when you know your voice works.



You probably already have 2-3 phrases you use constantly.
Write them down. Add them to a prompt template. Let Al echo
them in fresh contexts.

Your voice stays consistent even when Al handles heavy lifting.



7. SET A READING LEVEL
TARGET BELOW GRADE 10

Complexity doesn't make you sound smarter. Actually it makes
you harder to understand.

Al loves sophisticated vocabulary. "Utilize" instead of "use."
"Ameliorate" instead of "improve." It thinks that's what good
writing looks like. Wrong.

Add this: "Write at an 8th-grade reading level."

Al simplifies sentence structure and word choice without
dumbing down ideas. "Facilitate implementation" becomes
"make it easier to start." "Comprehensive solution" becomes
"complete system.”

This is about respecting their time. The clearest writer wins.

Simple language gets read, remembered, and shared. Complex
language gets skimmed or abandoned. Even highly educated
readers prefer clear, direct communication when making
decisions.

Test this yourself. Run any Al output through Hemingway App.
If it's above grade 10, add the reading level instruction.
Watch your copy become dramatically more accessible.
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8. DEMAND “KILL ALL
ADVERBS" IN YOUR FINAL
DRAFT

Adverbs are lazy modifiers. They weaken your writing.

"Very important" or "really excited" or "extremely effective"
means the writer didn't choose a strong enough word. They
tried to boost it with a modifier. But "crucial" hits harder than
"very important." "Thrilled" beats "really excited." "Powerful"
trumps "extremely effective."

Add this: "Eliminate all adverbs and replace them with stronger
word choices."

Al strips out "very," "really," "quite," and "extremely." Then it
searches for more precise alternatives.

This forces the economy of language. Every word earns its
place. Your writing gets tighter and punchier. The difference is
subtle but cumulative. A paragraph with no adverbs moves
faster and lands harder than one stuffed with modifiers.

This works especially well for sales copy, subject lines, and
headlines. You don't have room for weak modifiers. You need
strong verbs doing the work. Let Al know that.
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9. PROMPT FOR "ONE
CONTROVERSIAL OR
UNEXPECTED OPINION"

Safe copy is forgettable copy. Period.

Al desperately wants to please everyone. It defaults to
consensus views because that's statistically safer. But nobody
shares, remembers, or talks about content that simply agrees
with everyone.

Force some edge: "Include one controversial or unexpected
opinion that challenges conventional thinking."

Al will push beyond the obvious. Give you something that
makes people stop scrolling. "Most productivity advice makes
you less productive." Or "your competitors aren't your real
problem."

You don't have to keep every controversial opinion Al
generates. But having one in the draft gives you options.
Sometimes you'll use it. Sometimes you'll soften it. Sometimes
it'll spark a better idea.

The point? Getting Al out of safe, boring default mode. The
most successful content takes a stance. Give Al permission to
do that.
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10. SPECIFY EXACT SENTENCE
LENGTH VARIATION YOU
WANT

Al writes in monotonous mid-length sentences.

Every sentence ends up 15-20 words. The rhythm flatlines.
Readers zone out because nothing changes.

It's like listening to someone speak in the same tone for 10
minutes straight.

Fix this: "Vary sentence length deliberately. Mix 5-word
punches with 20-word explanations."

Al creates rhythm. Short sentences add impact. They wake
readers up. Longer sentences provide necessary context and
explanation.

The variation creates natural flow that keeps people engaged.

Get even more specific: "Start with a short sentence. Follow
with a longer one. Then hit them with a fragment."

Al follows your rhythm instructions. The result reads less like
generated content. More like someone consciously crafting
each paragraph for effect.

13



Pay attention to how your favorite writers structure sentences.
Most vary length dramatically. That variation isn't accidental.

It's a tool for controlling pace and emphasis. Now you can
prompt Al to do the same.
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11. ASK Al TO REWRITE USING
ONLY ONE-SYLLABLE WORDS

This sounds gimmicky. Until you try it.
Instruction: "Rewrite this using only one-syllable words."

Al produces: "This tool helps you build your brand voice fast."
Every word is punchy and clear. Nothing hides behind
complexity. You won't use this version as a final draft. But it
reveals simpler alternatives you can selectively adopt.

When Al rewrites "authenticate" as "prove it's real" or
"comprehensive" as "full," you see clearer options you might
not have considered.

This exercise also identifies which concepts actually need
longer words. If Al struggles to express something in one
syllable, you've found genuinely complex ideas that deserve
more sophisticated language. Everything else can probably be
simpler.

Try this technique on one paragraph per draft. Take the
clearest phrases from the one-syllable version. Transplant
them into your final copy.

You'll end up with punchy, accessible writing that still handles
complex ideas where necessary.
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12. INCLUDE "NO
THROAT-CLEARING INTROS"
IN EVERY BRIEF

Al loves to waste your first paragraph on setup.

"As businesses continue to evolve" or "It's no secret that
marketing has changed."

These throat-clearing intros add nothing. They're written "um"
before getting to your point.

Kill them: "Skip all introductory setup. Start with immediate
value in sentence one."

Al jumps straight to the useful part. Your first sentence actually
matters instead of being filler readers skip.

This is crucial for emails, social posts, and blog intros. You
have seconds to hook attention. Nobody has patience for
preamble.

They want to know immediately whether this content is worth
their time. Starting with value proves it is.

Compare "In this article, we'll explore five strategies" versus
"Your email subject lines are killing your open rates."
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The second version grabs attention instantly.

Train Al to skip the windup. Throw the pitch. Your content
hooks readers faster and loses fewer people in the first
paragraph.
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13. ATTACH BEFORE/AFTER
SAMPLES OF YOUR BEST
EDITS

This is the most powerful technique on this list.
Period.

Find three pieces of Al content you've edited into your
authentic voice. Include both versions in your prompt: "Here's
bland Al output and how | transformed it. Learn this pattern and
apply it to new content."

Al is excellent at pattern recognition.

When you show it exactly how you change "utilize our platform
to maximize synergies" into "use our tool to get more done," it
learns what you value. It sees you remove jargon, add
contractions, simplify sentences, and inject personality.

This teaches better than any abstract instruction. You're not
telling Al what to do. You're showing it.

After seeing 3-5 before-and-after examples, Al starts
mimicking your editing patterns automatically. The output gets
closer to your final voice on first draft.
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Build a collection of your best edits. Create a prompt template
that includes them. Every time you generate new content, Al
references your examples and applies those patterns.

You're training a custom model on your specific voice. That's
when Al becomes genuinely useful. Not for final copy, but for
first drafts that are 80% there instead of 40%.
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CONCLUSION

These 13 prompt tweaks transform how you work with Al.

You're not accepting generic output anymore. You're training
Al to match your specific brand voice. Each tweak is small. But
together? They create massive shifts in quality.

Start with three techniques from this list. Add them to your next
prompt. See what happens.

Your Al-generated copy will sound less robotic. More
authentic. More you.

The best part? You're still writing fast. You're just writing better.

Now go create something that actually sounds human.
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